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EDF Energy Grosvenor Place

THE CLI ENTO0OS BRI

Redesign of 40 Grosvenor Place to

A

A

Provide appropriate corporate environment

——————
| Sustainable solution |

______ -
Improve working conditions
Creation of choice - work settings to support staff and visitors
Increase security

Contemporary classic, not cutting edge

Update Branding

Design Objectives
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Clean, crisp lines

Sustainable design solutions

Contemporary yet classic design

Functional & aesthetic fluidity

Ergonomic & minimalist

Quiality aligned with HQ design

Enhance the Brand Message throughout the Client Journey
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EDF Energy Grosvenor Place

EXISTING SPACE

No work settings or space standards throughout open plan

OPEN PLAN

BREAKOUT

Breakout is dark, gloomy, uninspiring & uninviting. Due
to inflexible work settings this area is used as a
hotdesking space and not somewhere to take a break

@am!‘uuﬂs

Meeting Rooms too small, no windows , not well Open plan is cluttered, dark. No form of way-finding in place.

equipped. Cramped, uninspiring and non-branded Storage units in most areas are too high i blocking light &
preventing communication between teams

MEETING ROOM OPEN PLAN

.

OPEN PLAN OFFICE SERVICE CENTRE

No work settings or space standards throughout Cluttered, unorganised i should be centralised
open plan. No branding (apart from blue & orange

columns)
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EDF Energy Grosvenor Place

THE SOLUTION

Redesign of 40 Grosvenor Place to

A

A

Welcoming Concierge area to include provision for luggage

Turnstiles to provide employee security

Improved meeting rooms and associated facilities

Increased number of smaller, informal areas for meetings

Dedicated Touchdown Area for visitors

Open plan desking i enhance E D F Espace standards & work settings

Executive offices i smaller than previously specified however more
transparent & open

Improved provision for recycling

Open. Fluid environment that enhances staff communication and
collaboration and improves air quality throughout

Design Objectives

T3> B B> B D> D

)

Clean, crisp lines

Sustainable design solutions

Contemporary yet classic design

Functional & aesthetic fluidity

Ergonomic & minimalist

Quiality aligned with HQ design

Enhance the Brand Message throughout the Client Journey
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EDF Energy Grosvenor Place

SUSTAINABILITY Worktop$ made from :
100% recycled yogurt tops - A
Key elements - e s )
5 " 7
70% of the furniture is reused _» » -
— * - ‘i
All frames & legs on desking is reused i only the tops were replaced Y = i = e
N s ~
All task chairs were reused i reupholstered & refurbished with new fabric J— ¢ j - ; '1‘ :
! - _ > v e
All high & mid height storage units were resprayed & refurbished ) ) 4 ki
Demolition material was recycled S ¢
Timber flooring in Concierge & Breakout is reclaimed from Hoxton Gallery in East London and not sent to landfil -, - . . & ’ .
‘ g ; "
Office Service Centre worktops are made from 100% recycled yoghurt pots - ' - S -
. .
Increased facilities for video conferencing to reduce travel == = = = y
T § & B
Energy efficient lighting throughout
A Wider SeleCtiOn Of General Waste Aluminium cans Plastic cups Gener:l:!asxlﬁ
Provision of recycling facilities recycling options have been
made available 3
All materials from the original fit out have been recycled where possible to reduce landfill D i\] L,}.)
iPl edge Pointo for staff & visitors to add to the EDFE Gr . R o e m——

Printers & Copiers reduced & centralised

Ceiling tiles refurbished & not replaced with new

Air-conditioning system refurbished to improve output

New carpet suppliedby Dessoi a ficradl e to cradled co

Cork wall tiles used instead of pin-boards throughout

Graphics & manifestation - water based inks were used which have no solvents Visitors can share the green
story throughout their journey

All plastic cups etc from Breakout removed & replaced with ceramic mugs & plates
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EDF Energy Grosvenor Place

ENHANCING THE BRAND MESSAGE

Interpreting the Brand within the Workplace
Brand Representation

A companyd6s brand is enhanced with
person (or a group of people) makes with that company.

How does BDG translate this into an architectural solution?
How does the architecture or interior translate the brand ideals?

How do we experience the brand values and ideals through the
space?

At BDG we interpret our clientés br n many different
ways. This is translated with the use of materials and finishes that align
with our clientés brand and also i magery and graphic design to further instil

the message.

The overall use of the space and how the zones are formed should also
reiterate the brand ideals i so staff & visitors are literally living and
breathing the brand in a pure experiential way.

EDF Energyds ideals i nvoilGwenBdtaimDage Gr een message
being the launch pad for this initiative.

Therefore not only have we used imagery from this campaign we have
insisted on specifying materials that have the greenest and most
sustainable solutions possible.

EDF Energy believe that t highatgheypeen effort fAstarts at homeo
should be leading by examplei and t hat EDF Energyds home is 40
Grosvenor Place.

The HQ shows this to its maximum i from recycling within the workplace,
selection of sustainable materials within the office fit out and brand
messaging throughout the space. The overall message is relayed via
manifestation to all glazing throughout i a visitor can follow the green

story on their journey.
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